




A clear path to reach every nation and all people 
groups and languages
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UPG-Unreached People Group 
Å<2 % of population is evangelical Christian
ÅThere is no indigenous community of believing Christians 

able to sustain the engagement and church planting 
efforts of this people group.

Unreached People Groups
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Unreached and Unengaged People Groups

UUPG-Unreached and Unengaged People Group
Å<2% of population is evangelical Christian
ÅNo evangelical church planting strategy is underway. 
ÅA people group might remain unengaged even when it 

has been adopted, is the object of focused prayer, or is 
part of an advocacy strategy. 
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The Potential of 
Africans reaching 
Africans



The Great Commission is too big to do alone and too 
important not to do together



Covers more than 24 million 
square kilometers.

2.3 times the size of the 
United States.

Sub-Saharan Africa
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Second Era
1865-1980

To the Interior

Third Era
1934-2010

To Every People

CƻǳǊǘƘ 9Ǌŀ 
ǇǊŜǎŜƴǘ

CǊƻƳ ŜǾŜǊȅǿƘŜǊŜ ǘƻ 
ŜǾŜǊȅǿƘŜǊŜ



HARVEST FIELDS

PARTNERSHIP TO ENGAGE 
EVERY NATION AND ALL 

PEOPLES FOR GODΩS GLORY





HARVEST FIELD

Strategically defined area where the gospel 
could flow across all peoples so that 

strategies can be implemented to make 
disciples and plant churches among every 

nation and all tribes and peoples and 
languages in the harvest field and beyond.



PURPOSE OF HARVEST FIELDS

ÅProvide geographically defined areas that allow for a 
clear understanding of the people groups and cities 
that exist within a given field.

ÅStrategically define areas that mobilized partners 
could engage with the gospel.

Å Identify the gaps, resources, and partners to develop 
strategies leading to every and all.
















